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New responsive website
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Wyoming Hospitality Industry 
Average Occupancy %

Wyoming Hospitality Industry 
Traveler Accommodation / RV Parks / Camps
FS Restaurant / LS Eating Places / S Food Services
Drinking Establishments

Film Office
Inquiries
Fulfillment

Food Service Sales Tax Collections
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732

Average Occupancy Rate Accommodation Sales Tax Collections
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% Change
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-4%$684,944$656,053

$3,901,378
Aug-15
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Number of Articles
Reach
AD Value

August

Monthly Engaged Users (Social Media)$ AD Value (Media Impact)

% Change
#DIV/0!
#DIV/0!

$30,686,614 $17,423,051

Social Media Results Against Goal (Social Media)
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