Executive Board Report
August-2016

Annual Metrics Growth

2016
2015

2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism Aug-16 Aug-15 % Change
Inquiries 206,440 253,410 -19%
Web Sessions 205,851 185,134 11%
Establishment Referrals 16,207 14,461 12%
Fulfillment 8,182 15,850 -48%
Mobile Site 0 64,265 New responsive website
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Wyoming Hospitality Industry % Change
Average Occupancy % 73.1% 80.8% -8%
Wyoming Hospitality Industry Aug-16 Aug-15
Traveler Accommodation / RV Parks / Camps $3,901,378 $3,745,897 4%
FS Restaurant / LS Eating Places / S Food Services $4,892,948 $4,660,875 5%
Drinking Establishments $656,053 $684,944 -4%
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Film Office % Change
Inquiries -76%
Fulfillment -100%
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Media Impact Aug-16 Aug-15 % Change
Number of Articles
Reach
AD Value $30,686,614 $17,423,051 76%
Social Media May-16 May-16 % Change
Monthly Engaged Users
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