
 
 
 
The Wyoming Office of Tourism (WOT), the only statewide Destination Marketing Organization (DMO) dedicated to 
growing Wyoming’s tourism economy, is seeking a Brand Partnerships Sr. Coordinator to join the Brand Studio team. 
 
The Brand Studio serves Wyoming by championing the destination and the brand and proactively developing 
relationships that will maximize the impact of our partnerships.  This is achieved through executing an integrated brand 
advertising campaign, visitor engagement strategies and seeking partnerships aimed at maximizing opportunities, 
delivering value to Wyoming visitors and raising the visibility and familiarity of the brand. 
 
The Strategic Partnerships team serves Wyoming by proactively developing relationships that will maximize the impact 
of our partnerships.  This is achieved through recruiting film production, developing industry partner opportunities, and 
seeking corporate and non-traditional partnerships. 
The primary role of the Brand Partnerships Sr. Coordinator is to lead all partner marketing co-op coordination, corporate and 
non-traditional marketing partnerships, and film production opportunities.  This position will also support the Brand Integration 
team by serving as the main contact for industry business listings and events.  In addition, this position will assist with 
familiarization tour coordination and other Visitor Engagement outreach efforts. 

Responsibilities: 
• Assists the Sr. Manager by coordinating and tracking corporate and non-traditional partnerships. 
• Serves as the primary contact to industry partners for support with business listing content and events. 
• Oversees all marketing co-op opportunities for the industry partners. 
• Evaluates and seeks out new film opportunities for the Film Industry Financial Incentive (FIFI) Program. 
• Oversee and maintain aspects of the Merchandise Program, including relationship management and reporting. 

Experience and Required Skills: 

• Successful candidate must be a creative self-starter with a strong ability to consider a wide and diverse audience.  Must be 
capable of exercising independent judgement, discretion and initiative while utilizing tact and courtesy in frequent contact 
with business and industry representatives, government officials and the general public. 

• Must be skilled at relationship building, problem solving, sales or business knowledge, and conducting oneself with 
diplomacy and independence. 

• Knowledge of SalesForce and Microsoft Office products including PowerPoint presentation software.  Also, working 
knowledge of social media platforms is preferred. 

• Education and/or training equivalent to a Bachelor’s degree in tourism, hospitality, business or a related field plus at least 
three (3) years of professional experience. 

Applications are available on the web: www.travelwyoming.com.  Send Application, cover letter, resume and salary history to 
Chava Case at the Wyoming Business Council, 214 W. 15th Street, Cheyenne, WY, 82001 or e-mail applications to wbc-
applications@wyo.gov.  Position is opened until filled however application materials received by 10/16/16 will receive priority 
consideration. 

Salary commensurate with experience. The Wyoming Office of Tourism is an at-will employer. This position is located in Cheyenne, 
WY. 
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