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Annual Metrics Growth
2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism May-16 May-15 % Change
Inquiries 394,476 347,501 14%
Web Sessions 339,018 222,237 53%
Establishment Referrals 13,797 13,180 5%
Fulfillment 23,977 28,022 -14%
Mobile Site 50,939 104,127 -51%
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Wyoming Hospitality Industry % Change
Average Occupancy % -2%
Wyoming Hospitality Industry May-16 May-15
Traveler Accommodation / RV Parks / Camps $964,048 $1,020,202 -6%
FS Restaurant / LS Eating Places / S Food Services $2,765,325 $2,768,265 0%
Drinking Establishments $356,562 $397,755 -10%
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Film Office % Change
Inquiries -62%
Fulfillment -56%
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Media Impact May-16 May-15 % Change
Number of Articles
Reach
AD Value $15,847,595 $10,526,089 51%
Social Media May-16 May-16 % Change
Monthly Engaged Users
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