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Annual Metrics Growth

2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism May-15 May-14 % Change
Inquiries 347,501 237,645 46%
Web Sessions 222,237 195,315 14%
Establishment Referrals 13,180 29,407 -55%
Fulfillment 28,022 21,377 31%
Mobile Site 104,127 35,555 193%
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Wyoming Hospitality Industry

Average Occupancy %

2015
2014

% Change
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Wyoming Hospitality Industry

Traveler Accommodation / RV Parks / Camps
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Film Office % Change
Inquiries -43%
Fulfillment -43%
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Media Impact May-15 May-14 % Change
Number of Articles
Reach
AD Value $10,526,089 $6,509,488 62%
Social Media EVAES EVA % Change
Monthly Engaged Users -37.00% -27.27% 36%
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Includes Facebook Likes, Twitter Followers, Pinterest Followers & Youtube Subscriptions (not YoutubeViews)

m DEC
ENOV
B OCT
W SEP
B AUG
mJUL
JUN
B MAY
H APR
B MAR
B FEB
N JAN

10,000
9,000
8,000
7,000

6,000

5,000
4,000
3,000
2,000
1,000

Social Outposts
Facebook to the

web Twitter to the

web Blogger to the

NEW VISITS FROM...
web

Pinterest to the

web YouTube to the

web

m DEC
B NOV
mOCT
W SEP
B AUG
mJUL
JUN
H MAY
H APR
B MAR
B FEB
HJAN




	Executive Board Report

