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Annual Metrics Growth

2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism Jun-15 Jun-14 % Change
Inquiries 265,187 341,003 -22%
Web Sessions 192,210 258,937 -26%
Establishment Referrals 17,254 34,843 -50%
Fulfillment 12,331 21,538 -43%
Mobile Site 66,773 65,282 2%
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Wyoming Hospitality Industry % Change
Average Occupancy % 0.0% 62.1% -62%
Wyoming Hospitality Industry Jun-15 Jun-14
Traveler Accommodation / RV Parks / Camps $1,357,396 $1,358,429 0%
FS Restaurant / LS Eating Places / S Food Services $3,368,259 $2,986,859 13%
Drinking Establishments $436,648 $438,218 0%
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Media Impact % Change
Number of Articles
Reach
AD Value $10,526,089 $6,509,488 62%
Social Media Jun-15 Jun-14 % Change
Monthly Engaged Users -37.00% -27.27% 36%
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Includes Facebook Likes, Twitter Followers, Pinterest Followers & Youtube Subscriptions (not YoutubeViews)
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