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2015

Overnights
Visitor Spending
Local & State Tax Revenue
Employment Earnings
Full & Part-Time Jobs

Total Tourism
Inquiries
    Web Sessions
        Establishment Referrals
Fulfillment
Mobile Site
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198,326

Tourism Inquiries (web visits, phone, mail)

Feb-16

161,806

Tourism Fulfillment

29,26534,239

73%

February-2016

2014
8.67 Million

20122013
Annual Metrics Growth

8.0 Million

$111 Million
$2.9 Billion $2.7 Billion

$711 Million

73%

17%

58%125,602

$761 Million

$3.1 Billion
$128 Million
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Establishment Referrals (Business Listing Views)

5,391

Tourism Web Visits

8.34 Million

$119 Million

93,634
9,348

$727 Million
29,74029,970
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Monthly Metrics
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Starting May 2012 the collection  
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YTD Inquiry 
60 % 

YTD Web Sessions  
58% 

YTD  
(Business Listing Views) 
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YTD Fulfillment 
142 % 

YTD Mobile Site 
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Wyoming Hospitality Industry 
Average Occupancy %

Wyoming Hospitality Industry 
Traveler Accommodation / RV Parks / Camps
FS Restaurant / LS Eating Places / S Food Services
Drinking Establishments

Film Office
Inquiries
Fulfillment

$1,174,623
Feb-15

55.7%48.0%

$2,353,530
Feb-16

6

% Change

Feb-15

$2,863,226
-50%

$2,890,876 1%

-8%
Feb-16 % Change

-5%$421,241$399,506

Average Occupancy Rate Accommodation Sales Tax Collections

Food Service Sales Tax Collections
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YTD Food Service 
-4 % 
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Number of Articles
Reach
AD Value

Social Media Results Against Goal (Social Media)

M
EDIA | SO

CIAL PERFO
RM

AN
CE

Media Impact

Social Media
Monthly Engaged Users

Feb-16 Feb-16 % Change
51%

Number of Articles (Media Impact)

Feb-16 Feb-15

Reach (Media Impact)

February

Monthly Engaged Users (Social Media)$ AD Value (Media Impact)

% Change
#DIV/0!
#DIV/0!

$15,847,595 $10,526,089
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