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Annual Metrics Growth

2015
2014

2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism Feb-15 Feb-14 % Change
Inquiries 125,353 163,880 -24%
Web Sessions 93,385 141,251 -34%
Establishment Referrals 5,391 16,975 -68%
Fulfillment 9,427 8,760 8%
Mobile Site 29,265 20,404 43%
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Wyoming Hospitality Industry % Change
Average Occupancy % 51.2% 49.2% 2%
Wyoming Hospitality Industry Feb-15 Feb-14

Traveler Accommodation / RV Parks / Camps $2,353,530 $1,150,479 105%
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Film Office % Change
Inquiries 12%
Fulfillment 250%
L 1l | | | . . . .
- 3,600 20
< ' / YTD Film Inquiries YTD Film Fulfillment
v 2,900 \ 27 % 15 100%
oL ' \ / /\ /‘\ J o v an
T 2,200 \ \ 10 \V/ \ / N \0\
2 " \l \ —— / \/ RN
1,500 5 N
= NN '\,/ »
> 800 ~§— = 3 0
2
f.g 100
5 8 5 5 3 S 3 % % 8 3 8 L . . s = : = w = 5 2 g

Film Office Inquiries

Film Office Fulfillment




7/%%( i % Executive Board Report 2015
* ) February 2014

JDNVINYO4Y3d 1VIDOS | VIaan

Jorever west

Media Impact % Change
Number of Articles
Reach
AD Value $10,526,089 $6,509,488 62%

Social Media Feb-15 Feb-14 % Change
Monthly Engaged Users -37.00% -27.27% 36%
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