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Annual Metrics Growth

2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism Dec-15 Dec-14 % Change
Inquiries 175,515 140,509 25%
Web Sessions 129,237 121,701 6%
Establishment Referrals 5,742 4,659 23%
Fulfillment 2,547 4,574 -44%
Mobile Site 30,713 17,178 79%
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Wyoming Hospitality Industry % Change
Average Occupancy % 38.2% 46.1% -8%
Wyoming Hospitality Industry Dec-15 Dec-14
Traveler Accommodation / RV Parks / Camps $1,218,209 $1,202,984 1%
FS Restaurant / LS Eating Places / S Food Services $2,790,075 $2,793,913 0%
Drinking Establishments $367,646 $403,126 -9%
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Film Office % Change
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Media Impact % Change
Number of Articles
Reach
AD Value $16,188,472 $10,385,753 56%
Social Media Dec-15 Dec-14 % Change
Monthly Engaged Users
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