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Annual Metrics Growth
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2014 2013 2012
Overnights 8.67 Million 8.34 Million 8.0 Million
Visitor Spending $3.1 Billion $2.9 Billion $2.7 Billion
Local & State Tax Revenue $128 Million $119 Million $111 Million
Employment Earnings $761 Million $727 Million $711 Million
Full & Part-Time Jobs 30,500 29,970 29,740
Monthly Metrics
Total Tourism Apr-16 Apr-15 % Change
Inquiries 276,031 266,309 4%
Web Sessions 241,522 158,905 52%
Establishment Referrals 12,508 8,786 42%
Fulfillment 24,004 30,652 -22%
Mobile Site 31,127 86,012 -64%
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Wyoming Hospitality Industry % Change
Average Occupancy % 45.7% 48.9% -3%
Wyoming Hospitality Industry Apr-16 Apr-15
Traveler Accommodation / RV Parks / Camps $1,234,191 $1,570,729 -21%
FS Restaurant / LS Eating Places / S Food Services $2,872,247 $3,053,538 -6%
Drinking Establishments $380,289 $436,957 -13%
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Film Office % Change
Inquiries -16%
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Media Impact Apr-16 Apr-15 % Change
Number of Articles
Reach
AD Value $15,847,595 $10,526,089 51%
Social Media Apr-16 Apr-16 % Change
Monthly Engaged Users
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Social Outposts
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