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Visitor Spending
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Establishment Referrals (Business Listing Views)
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Tourism Web Visits
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183,754
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Monthly Metrics

30,500

% Change

Mobile Site Visits
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-62%

168%

17%227,088
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$3.1 Billion
$128 Million
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266,309

Tourism Inquiries (web visits, phone, mail)

Apr-15
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Tourism Fulfillment

32,12786,012

-14%

April-2015

2014
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20122013
Annual Metrics Growth
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YTD Web Sessions  
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Wyoming Hospitality Industry 
Average Occupancy %

Wyoming Hospitality Industry 
Traveler Accommodation / RV Parks / Camps
FS Restaurant / LS Eating Places / S Food Services
Drinking Establishments

Film Office
Inquiries
Fulfillment

Food Service Sales Tax Collections
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-44%

Apr-14

Drinking Establishment Sales Tax Collections

1,553 13%
Apr-15
1,748

Average Occupancy Rate Accommodation Sales Tax Collections

5

% Change

Apr-14

$2,974,692
16%

$3,053,538 3%

-1%
Apr-15 % Change

7%$409,561$436,957
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Apr-14

50.0%48.9%
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Number of Articles
Reach
AD Value

April

Monthly Engaged Users (Social Media)$ AD Value (Media Impact)

% Change
#DIV/0!
#DIV/0!

$10,526,089 $6,509,488

Social Media Results Against Goal (Social Media)
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New Visits from Social Outposts (Social Media)

Media Impact

Social Media
Monthly Engaged Users

Mar-15 Mar-14 % Change
62%

Number of Articles (Media Impact)

Apr-15 Apr-14

Reach (Media Impact)

-37.00% -27.27% 36%
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