
 

 

 

Wyoming Tourism Board of Director’s Meeting 

April 11, 2016  

3:00 p.m. 

 

Tourism Board Members Present: Sandy Newsome, Mark Kupke, Liisa Anselmi-Dalton, C.J. Box, 

Zannie Driskill, Mandy Moody-Phillips, and Jim Waldrop 

Tourism Board Members Absent:  Darren Rudloff and John Rutter 

Staff Members Present: Diane Shober, Anita Benton, Jackie Cole, Michell Howard, Vicki Morris, 

Kristin Phipps, Amanda Roberts and James Scoon 

I. Chairman, Sandy Newsome, called the meeting to order at 3:00 p.m. 

II. The meeting minutes from February 21, 2016 were presented for approval. Mark Kupke 

motioned to approve the minutes as presented, Liisa Anselmi-Dalton seconded; motion passed 

unanimously.  

III. Anita Benton, Director of Business Operations, reviewed the financials as of March 31, 2016. 

Zannie Driskill motioned to approve the financials as presented, Jim Waldrop seconded; motion 

passed unanimously. 

IV. Contracts: 

A. For Approval: 

i. FAHLGREN, INC. – AMENDMENT ONE – this amendment shall add $15,000 to the 

existing contract to further leverage the Brand USA large-screen film, National Parks 

Adventure. The Wyoming Office of Tourism will host a media and social influencer 

reception at the Denver Museum of Nature and Science on June 28, 2016. This reception 

will serve to further connect Wyoming to this inspiring and visit-driving film in the 

minds of key Front Range media contacts, social media influencers and top sales 

contacts. The original contract set for the terms and conditions by which the Contractor 

developed and implemented a media relations/public relations program for Tourism in 

the amount of $300,000. If approved, this contract, including this amendment shall not 

exceed $315,000 and is set to expire October 31, 2016. Liisa Anselmi-Dalton motioned to 

accept this contract as presented, Jim Waldrop seconded; the motion passed unanimously. 

ii. MILES MEDIA GROUP – AMENDMENT ONE – FULFILLMENT – this 

amendment shall add $30,000 to the existing contract for fulfillment of the 2016 Official 

Travelers Journal (OTJ). The original contract allowed $69,000 for fulfillment of the 

OTJ. Due to an increase in requests for the OTJ the current budget has been reduced 

beyond expectation. It is necessary to add additional funds to complete the contract year.  

If approved, this contract, including this amendment, shall not exceed $99,000 and is set 

to expire June 30, 2016.  Jim Waldrop motioned to accept this contract as presented, 

Mark Kupke seconded; the motion passed unanimously. 



 

 

B.  Information Only: 

i. CAM-PLEX – 2016-2017 NATIONAL HIGH SCHOOL FINALS RODEO – the 

purpose of this Contract is for Tourism to provide funding assistance for the media plan 

for audience development for the 2016 and 2017 National High School Finals Rodeo 

(NHSFR), which will be held in Gillette, July 17-23, 2016 and July 16-22, 2017. Tourism 

is the marketing division charged with bringing non-resident visitors to the state by 

actively and diversely promoting the state as a vacation destination. The marketing of this 

major event not only helps bring visitors and their tourism dollars into the city of Gillette, 

but the entire state. This is a two year contract, shall be paid at the rate of $20,000 per 

year, and is set to expire August 1, 2017. 

ii. JACKSON HOLE MOUNTAIN RESORT – Tourism shall provide financial 

assistance to the Contractor for advertising, marketing and promotional efforts of 

promoting the 50th Anniversary of Jackson Hole Mountain Resort. Contractor shall 

provide a marketing plan to Tourism. This contract shall not exceed $35,000 and is set to 

expire December 31, 2016. 

iii. MOBILE INTERNATIONAL, LLC - The purpose of this contract is to set forth the 

terms and conditions by which the Contractor shall provide and implement an Interactive 

Visitor Touchscreens with custom design, hardware and support.  This contract shall not 

exceed $33,159 and is set to expire June 30, 2018. 

V. Executive Director’s Report: 

A. Segmentation Research Update – During the February Board meeting John Rutter and Jim 

Waldrop inquired about individual county research needs. John and Jim both agreed to work 

with WOT staff members to assess this need. Melissa Elkins and Britney Butler are gathering 

the requested information of individual county needs. Melissa has experience gathering this 

information and Diane is confident in her ability. The Board will be updated of the results at 

the May Board meeting. 

B. That’s WY Merchandising – Kristin Phipps, Brand Integration Senior Manager, detailed the 

plan and objective for merchandising That’s WY merchandise. WOT effort is to extend the 

visibility and awareness of the brand through the sale of retail merchandise. WOT plans to 

issue a Request for Proposal (RFP) by the end of April with hopes of having a third party 

contracted by July 1
st
 to manage and maintain this program.  

VI. New Business – Anita asked if anyone planning to attend Cheyenne Frontier Days this year get in 

touch with her as soon as possible.  The National Parks movie invitation will come from Chris 

Mickey and the Public Relations team. Cody, Wyoming will host the Rocky Mountain 

International (RMI) Round Up this year in early May. This year’s event has 42 operators 

registered, including receptive operators and is sold out!  Delta is sponsoring all of the United 

Kingdom crew flights. 

VII. Old Business:  there was no old business to report.  

VIII. Public Comments – there were no public comments. 

IX. Executive Session – there was no need for an Executive Session this meeting.  

X. Adjourn – Jim Waldrop motioned and Liisa Anselmi-Dalton seconded to adjourn the Board 

meeting at 3:42 p.m.; the motion passed unanimously.  


